Evaluation of the Health Insurance Marketplace in WV

Thomas K. Bias, PhD?*, M. Paula Fitzgerald, PhD?, Tami Gurley-Calvez, PhD3, Emily Vasile, MPAff!, Louise Moore, RN?

1.School of Public Health, West Virginia University; 2. School of Business and Economics, West Virginia University;
3. Department of Health Policy and Management, University of Kansas

Abstract Methods

On January 1, 2014, millions of Americans will have access to T
health insurance through health insurance marketplaces
established as state-based marketplaces, federally facilitated
marketplaces, or partnership marketplaces. In order to serve the
uninsured and underinsured populations, it is vital that key
stakeholders put into place robust policy evaluation processes to
capture data and provide immediate feedback related to
exchange functions. This poster lays a foundation for policy

evaluation that includes health, marketing, and economic EV al U a-tl On M easures

outcome measures.

ne multidisciplinary research team iIs using a mixed methods approach to evaluating the health, consumer-driven, and economic outcome measures. The development of this evaluation plan took
approximately one year and involved a series of stakeholder meetings held with key groups within the state insurance commission, including insurance carriers, health care providers, consumer
advocacy groups, and insurance agents who were represented In formal stakeholder meeting groups. The team also reviewed relevant federal and state legislation, other state evaluation plans, and
relevant academic literature.
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health conditions, etc.)

e Access to health care

e Sharing of electronic health records among key
stakeholders

e Insurance rates, service utilization, and cost

e Sustainability of the general insurance market economy

Population Survey Administered Next Steps

 Baseline data collection prior to October 1, 2013
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Consumer Awareness and Satisfaction:

Do consumers and small businesses understand the tax
credits and mandates involved in the Marketplace?

 Does the Marketplace allow consumers to directly
compare price, quality, benefits, costs, and the value of
health insurance plans?
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